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Regulatory 

Information on

Social Media



APCD's Regulatory Communications

• Required Public Notices (by either federal 
or local regulation) of Public Comment 
Periods and/or Public Hearings

• Title V permits

• Enforcement actions

• Regulation revisions

• Meetings of the Air Pollution Control Board or 
their Committees

• Board agreements

• Additional Public Notices (per APCD Policy)

• FEDOOP (synthetic minor) permits

• Public Meetings

• Related Regulatory Communications

• How to participate in public comment 
periods

• What to expect in a Public Hearing/Meeting

• And many non-Regulatory 
Communications

• Air Quality Alerts

• Program updates and announcements

• Trainings and workshops

• Air Quality tips and news

• Partner and community news



Our Goals

Immediate

• Social media strategy that matches our 
agency's communications goals.

• Meet residents where they're at.

• Simplify the message.

• Encourage participation in the process but 
set expectations clearly and fairly.

• Increased transparency and easier 
access to our information.

Long-Term

• Show the public good faith in our 
messaging and build public trust. Less 
about traditional social stats.

• Grow our presence on a few different 
social media channels through 
both regulatory and less 
regulatory messaging.



Changes to Social Strategy

• Joined Facebook.

• Started intermittent posting of distilled 
information about certain regulatory 
processes.

• Creating graphics on "How to Get 
Involved" to accompany certain public 
notice posts.

• Proposed Permits

• Public Hearings

• Board Meetings



Changes to Social Strategy



Changes to Social Strategy



Early Results/Lessons

• Facebook makes it easy to share 
events/meetings/hearings, especially if 
you're a bit proactive.

• Engagement on public notice posts has 
gone up slightly, a little too early to be 
definitive.

• Expectations need to be clearly set, 
don't be unrealistic with what you tell 
the public they can do when involved.

• Public interest in regulatory actions is 
still fleeting and unpredictable.



Thank you! Questions?

Michelle King – michelle.king@louisvilleky.gov

Matthew Mudd – matthew.mudd@louisvilleky.gov

Twitter & Facebook - @LouAPCD
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