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Part 1: Fast Tour of Popular New MediaPart 1: Fast Tour of Popular New Media

Let’s take a lightning-fast tour of popular 
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Twitter.comTwitter.com

What it does: Lets you stay in 
touch using the 
web, your phone or 
IM. Sends short, 
140-character 
messages to people 
who subscribe.who subscribe.

Cost: Free

Potential 
uses:

Notifications of 
events, releases, 
developments, 
emergencies –
anything! www.twitter.comwww.twitter.com

Social Networking



Blogspot.comBlogspot.com

What it does: Allows you to set 
up a blog and 
embed photos and 
video

Cost: Free

Potential 
uses:

Keep colleagues or 
constituents 
updated on issues 
of interest

www.blogspot.comwww.blogspot.com

Social Networking



Facebook.comFacebook.com

What it does: Social networking. 
Keep in touch with 
friends, colleagues, 
consumers.

Cost: Free

Potential 
uses:

A place to interact 
with others and 
keep them updated 
on what you’re 
doing

www.facebook.comwww.facebook.com

Social Networking

Facebook now 5 years old.

22% of adults have Facebook 

pages.



YouTube.comYouTube.com

What it does: Largest video 
sharing site. Set up 
a channel, host 
videos, and embed 
on your web site

Cost: FreeCost: Free

Potential 
uses:

Share your 
agency’s messages 
with the world. Go 
direct to the 
people, bypassing 
the media.

www.youtube.comwww.youtube.com

Social Networking



uStream.tvuStream.tv

What it does: Live streaming 
audio/video with 
viewer text chat 
capability

Cost: Free

Potential 
uses:

Stream a meeting 
live; host a 
demonstration; 
conduct a “town 
hall” or “ask the 
experts” event

www.uStream.tvwww.uStream.tv

Live streaming video



SlingboxSlingbox

What it does: A piece of hardware 
that connects to your 
TV antenna, cable 
box or TiVo

Cost: $130-$275 www.slingbox.comwww.slingbox.com

Potential 
uses:

Watch live TV 
newscasts on any 
computer 
anywhere, on your 
smartphone, and 
record or play back 
media coverage

Media monitoring over your cell phone



Smugmug.comSmugmug.com

What it 
does:

Online photo 
storage so 
they’re 
accessible from 
anywhere in full 
original quality

http://saccountypublichealth.smugmug.com/http://saccountypublichealth.smugmug.com/

www.smugmug.com

Cost: $59/year

Potential 
uses:

Instant access 
to all your 
photos. Easy to 
share with 
others



TV Station Live ChatTV Station Live Chat

We regularly participate in 
a TV station’s “Live 
Online” webcast with 
viewers on health topics

Uses streaming video to web, 
text-back questions from viewers, 
and live newscast cut-ins/promos



Ready-to-use Audio CutsReady-to-use Audio Cuts

One of the most 
effective things we do. 
We interview our own 
topic experts using a 
Zoom H2 MP3 audio 
recorder, edit the cuts 
down to sound bites, 
write intros and tags, 

www.SCPH.com

write intros and tags, 
and put the cuts on our 
web site for use. We 
then notify all radio 
newsrooms the audio 
is available. It is 
regularly used, even by 
our all-news radio 
station. 



I.T. Services BlockageI.T. Services Blockage

I.T. Blockage – one of the initial internal 
challenges to the use of new media.

There is no reason that communications 
people should be blocked from 
accessing the sites you need to do your 
job. 

This is a huge communications issue. If 
you are being cut off from YouTube, 
Facebook, Twitter, etc., you must work 
with management and I.T. to get it 
resolved so you can understand these 
outreach methods and use them to 
effectively communicate for your 
agency.
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• Wildfires continue

• Wind patterns again 
fill the region with smoke

• Off-the-charts particle 
levels in some areas of levels in some areas of 
northern California and 
the Sierra foothills

levels in some areas of 
northern California and 
the Sierra foothills

New Threat:
HEAT WAVE! 100-107 

degrees all week!



Smoke Episode #2: July 9 DataSmoke Episode #2: July 9 Data

Particulate Matter (PM)

Ozone
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Example: Heat Wave VideoExample: Heat Wave Video

This video has been eliminated from the presentation due to file size.

View it online at: http://www.youtube.com/watch?v=6Mn0hDIn7us

July 7, 2008July 7, 2008

View it online at: http://www.youtube.com/watch?v=6Mn0hDIn7us
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it to Fox 40 the week 

their new morning 
show premiered. 

September 10, 2008September 10, 2008

This video has been removed from the 
presentation due to file size. View it online at:

http://www.youtube.com/watch?v=iZjqtKxddQo

This video has been removed from the 
presentation due to file size. View it online at:

http://www.youtube.com/watch?v=iZjqtKxddQo
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